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Urbanisation is a major factor supporting pet care

Urban Population Growth, 2011-2021

0.8%

Stronger
growth

Weaker
growth

11.5% 3%

Decline in no. of children per Growth of apartments as dwelling,
household in APAC, 2016 APAC 20112021
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Characteristics of pet owners reflect the new consumerism too
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Consumers in Asia are investing more into health and wellness

Health and Wellness Food & Beverages, 2016-2021
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US$21
billion

Health and Wellness

Food and Beverage in
APAC, 2016

85%

Fortified/Functional and
Naturally Healthy
portion of total HW

>%0

CAGR growth of HW in
APAC 20162021
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billion

Vitamins and Dietary

Supplements in APAC,
2016

29%

Herbal/Traditional
Products portion of total
Consumer Health in
APAC, 2016

>%0

CAGR Growth of
Paediatric Consumer
Health, APACO016-2021
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Developments in human health food and healthcare replicated for pets

Traditional medicine

F Formalisation by the WHO
£ Botanical options
£ Cultural positioning

Naturally Functional

F Plant-based food with intrinsic benefits
 Novel ingredients
F Sustainably sourced ingredients

Targeted Positioning

F Claims addressing health issues

 Fortifications targeting specific health
conditions
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US$12
billion

Pet Food & Products in
APAC, 2017

65%

Dog and Cat Food % of
total Pet Care in APAC,
2017

8%

CAGR growth of Pet Care
in APAC 20172022



